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Maximizing LinkedIn
Engagement: Why
Liking, Sharing, and
Commenting Matters
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Why LinkedIn
Engagement Matters

LinkedIn is more than just a professional networking site; it’s a powerful platform for amplifying your
brand, increasing event attendance, and positioning your company as an industry leader. The success
of your LinkedIn growth campaigns depends not just on the posts themselves but on how much
engagement those posts receive.

When your employees actively engage with LinkedIn posts by liking, sharing, and commenting, they
significantly boost the visibility of your content, ensuring it reaches the right audience.

Understanding the
LinkedIn Algorithm

LinkedIn’s algorithm prioritizes content based on engagement levels. The more interactions (likes,
comments, shares) a post receives, the more likely it is to appear in other users’ feeds. Here’s how
the algorithm ranks engagement:
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How Employees Can
Support Linkedin Growth

LinkedIn is more than just a professional networking site; it’s a powerful platform for amplifying your
brand, increasing event attendance, and positioning your company as an industry leader. The success
of your LinkedIn growth campaigns depends not just on the posts themselves but on how much
engagement those posts receive.

When your employees actively engage with LinkedIn posts by liking, sharing, and commenting, they
significantly boost the visibility of your content, ensuring it reaches the right audience.

1. Like Every Post

Liking is the simplest way to support a post and signals LinkedIn that the content is worth distributing.

2. Comment Meaningfully

Avoid generic comments like “Great post!” Instead, add value by commenting with thoughts such as:
e “Love this! Tariffs are such an important topic right now..”

!II

¢ “Can’t wait to hear insights from our valued clients in our next Silver Lining Stories!.

Tagging others (colleagues, industry professionals) in comments encourages further engagement.

3. Repost with Personal Insights (Most Impactful)

When reposting, don’t just share—add a personal message to explain why it matters:
¢ “This upcoming event from Prime Capital is a must-attend for anyone in the finance industry. Join us on [date]!”
e “This Masterclass on Cash Flow is a must watch for Business Owners!”

This is the most effective way to increase reach since LinkedIn treats it as new content rather than just an
interaction with an existing post.

4. Share in Relevant Groups and Messages
e |f you're part of LinkedIn industry groups, share the post there.

e Message industry contacts directly with the link to the post.
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When to Engage for
Maximum Impact

To get the most reach, timing matters. The best times to engage with posts are:

Morning (8:00 — 10:00 AM) - High engagement period as professionals start their workday.
Lunchtime (12:00 — 1:30 PM) - Another peak time when people check LinkedIn.

Early Evening (5:00 — 7:00 PM) - A final engagement window as professionals wind down their day.

Engagement should happen within the first hour of the post going live, but continuing to engage throughout the
day also helps extend visibility. For optimal engagement, aim to interact with LinkedIn posts from Tuesday to
Thursday. These midweek days consistently show higher user activity and professional attention, as people are
fully engaged in their work routines. In contrast, Mondays are often spent catching up on tasks, and Fridays see a
drop in platform usage as professionals begin winding down for the weekend, making them less effective for
driving post visibility and conversation.

Final Thoughts

Every like, comment, and share from your employees contributes to the success of your LinkedIn growth. By
working together to boost engagement, you ensure that your posts reach a broader audience, increase
attendance, and establish your business as a thought leader in the industry.

CALL TO ACTION:

* Engage with every Prime Capital post by liking, commenting, and especially reposting with insights.
e Add meaningful comments and tag relevant connections.

e Repost with insights to amplify the reach (the most powerful action you can take!).

With consistent and strategic prime :
engagement, you can maximize your

o
impact and make each post a success! ca pItCIl \A






